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Overview

Welcome to dotFIT.

It should be understood that a brand is only
as strong as it appears to the outside world.
Within this document, you'll find guidelines
regarding how to apply the dotFIT logo in a
way that ensures consistent use. You'll also
find typographic and color guidelines that
should be adhered to whenever possible. We
envision this to be a piece that will grow Iin
length from time to time as the dotFIT brand
evolves and expands. Eventually, the latter
part of this document will contain examples
of how the brand identity has been applied to
Mmaterials that present dotFIT as the premier
fitness brand. If you have questions regarding
application or use of any of the elements
discussed in this document, please contact
dotFIT Worldwide for approval.




detFIT : Brand lIdentity Guidelines d

Primary logo

. Note: All of the following logo elements are available for download at:

LOGO DOWNLOADS @ www.prydesign.com/toolbox/dotfit.html

dotFI T

Your Fitness. Connected.

This is the primary dotFIT logo unit. This particular version should be utilized whenever possible. The following pages
have alternate forms of the dotFIT logo unit, but should only be used when the medium does not warrant use of the
above version.
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Logo components

Brand ldentity Guidelines

trademark

The dotFIT trademark may be sparingly used as a standalone element but should be done so only within the context

of materials that contain the primary logo unit.

logotype

dotFIT

The dotFIT logotype can be used as a standalone
element when space issues prevent the use of the
primary dotFIT logo unit.

tagline

Your Fitness. Connected.

When using the dotFIT tagline as a graphic element,
it should appear only in one of the two primary dotFIT
colors and should do so using the above version.
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Logo application

dotFIT dotFIT

Your Fithess. Connected. Your Fitness. Connected.

Single color usage: When the use of the primary (2-color) version of the dotFIT logo is not possible, please use the
above versions. It is not recommended that the logo be reproduced in colors other than solid black or Pantone® 485.
Printing the dotFIT logo in alternative colors must be approved by dotFIT Worldwide in advance.

Logo clear space is
determined using “X”
units. The height of the
“T” letterform within
the logo represents
one “X” unit.

detFIT

Your Fitness. Connected.

Logo clear space: The dotFIT logo should always appear with an ample amount of “clear space” around it. Please fol-
low this formula when placing the logo on all materials.
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Logo application

dot

Your Fitness. Connected.

Reversed out of black:

dotFIT

Your Fitness. Connected.

Reversed out, non-black: when reversing the logo out of solid colors other than black, use the above version.
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Alternate logo formats

horizontal

of JotFIT

Your Fitness. Connected.

The horizontal version of the dotFIT logo may be used as an alternative to the primary unit, or when a more

horizonatal space prevents the use of the primary version.

Brand Identity Guidelines

square

T

-
dotFIT.

Your Fitness. Connected.

The “square” version of the dotFIT logo may be used
as an alternative to the primary unit, or when a more
square space prevents the use of the primary version.

“powered by”

POWERED BY

s)" dotFIT

Your Fitness. Connected.

The “Powered By"” dotFIT logo should be used for
“private label” purposes when a license agreement is
reached with dotFIT club partners.
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Logo don’ts

Within this document, guidelines have been established for how the dotFIT logo and brand identity should be
applied. Below are just a few examples of how the dotFIT logo elements SHOULD NOT be applied.

@

Q, Q Q @ 9
Q, Q Q @ 9
Q, Q Q @ 9
Q Q Q Q 9

Do not use the dotFIT trademark as a graphic element for
such things as bullet points (or the like) in any materials.
Overusing the mark will simply make it ineffective when
used as a unique, standalone element that visually
represents our brand.

Do not place the dotFIT logo on a solid background color
that deviates from the allowed colors specified herein.
Also, do not place the dotFIT logo on a textured or
photographic background.

Q.

dotfFIT

Your Fitness. Connected.

Do not try and distort or “stretch” the dotFIT logo in

any way. There are a number of differently shaped logo
elements as part of the dotFIT logo system which have
been carefully designed to fit within most spaces in a way
the retains the intended presentation and form.

° o dotFIT

Your Fitness. Connected.

Do not utilize any other typeface to present the dotFIT
tagline with any of the dotFIT logos or as a standalone
element. Present within the system are both logo + tagline
units that should not be separated. As well, the tagline is
supplied and available for use as a graphic element.

Do not attempt to utilize alternative colors (even if they’re
part of the secondary dotFIT color family) for use within
any of the dotFIT logos.

Note: If there is a question as to how the dotFIT logo is to be applied, please contact dotFIT Worldwide.




Locator Regular

1234567890
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Typography

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPORSTUVWXYZ

Locator Ultralight
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPORSTUVWXYZ
1234567890

Locator Light
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIIJKLMNOPORSTUVWXYZ
1234567890

Locator Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Locator Medium
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Locator Bold
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Locator Black
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIIJIKLMNOPORSTUVWXYZ
1234567890

The dotFIT typographic family is Locator. This face was selected due to its clean, modern feel that is in fitting with the
dotFIT logo and brand identity scheme. The Locator family is quite functional in that there are multiple weights from
which to choose, all of which have italic cuts included. Such a selection also allows for a single type family to be used
for all materials rather than having primary and secondary families of type.

Note: The Locator font family is available for purchase for both Mac and PC at: www.processtypefoundry.com
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Secondary Typography (for online/electronic use only)

Georgia
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Georgia Bold
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Due to the limited number of available fonts for online use, dotFIT’s primary typographic family, Locator, cannot
be used for such purposes. Instead, dotFIT’s electronic and online use typeface is Georgia. Use this typeface when
working online, or electronically when sending documents to others who may not have access to the Locator font.
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Color

Primary colors
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For red use:
Pantone® 485
CMYK: 0,100, 100, 0
RGB: 237, 28, 36

For black use:
Pantone® Black
CMYK: 0, 0, 0,100
RGB: 0,0,0

Secondary colors

For blue use:
Pantone® CYAN
CMYK:100,0,0,0
RGB: 0,174, 239

For orange use:
Pantone® 021
CMYK: 0, 53,100, 0
RGB: 237, 28, 36

For green use:
Pantone® 382
CMYK: 29, 0,100, 0
RGB: 193, 216, 47

For yellow use:
Pantone® 123
CMYK: 0, 24,94,0
RGB: 255, 196, 37

In addition to
the secondary
colors seen
here, use of
screen values
of black is
acceptable.

Color hierarchy

4 These two chart shows how »
to assemble color schemes
based on the above colors
as part of the dotFIT color
scheme.
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dotFIT Worldwide Logo
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primary

dotFIT

WORLDWIDE

GLOBAL FITNESS. CONNECTED.

This is the primary dotFIT logo unit. This particular
version should be utilized whenever possible.

horizontal

of JotFIT

WORLDWIDE

GLOBAL FITNESS. CONNECTED.

The horizontal version of the dotFIT Worldwide logo
may be used as an alternative to the primary unit, or
when a more horizonatal space prevents the use of the
primary version.

Primary colors

For red use:
Pantone® 485
CMYK: 0,100, 100, 0
RGB: 237, 28, 36

For black use:
Pantone® Black
CMYK: 0, 0, 0,100
RGB:0,0,0
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exerspy Logo

primary

exerspy”

CONNECT. DETECT. SUCCEED.
4

primary: no tagline

exerspy”

This is the primary exerspy logo unit. This particular
version should be utilized whenever possible.

Brand Identity Guidelines

vertical

exerspy”

N T 4

The vertical version of the exerspy logo may be used
as an alternative to the primary unit, or when a more
vertical space prevents the use of the primary version.

Primary colors

For gold use:
Pantone® 138
CMYK: 0,42,700,1
RGB: 245, 160, 26

For red use:
Pantone® 485
CMYK: 0,100, 100, 0
RGB: 237, 28, 36

For grey use:
Pantone® 425
CMYK:0,0,0,77
RGB: 95, 96, 98

colors seen
here, use of
screen values
of black is
acceptable.

In addition to
the secondary

For black use:
Pantone® Black
CMYK: 0, 0, 0,100
RGB: 0,0,0
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Your Fitness. Connected.

detFIT

Craig Pepin-Donat
Chief Executive Officer

of GotFIT
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I fax: 904.220.6195 - www.dotFIT.com

904 Shipwatch Drive East
Jacksonville, FL 32225
0:904.220.6395
€:904.614.0423

craig@dotfi

of dotFIT

250 N. Westlake Village Blvd. - Suite 220 - Westlake Village, CA 91362

250 N. Wef

dotFI

application samples | brand identity system
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REAL FRUIT: ALA OMEGA-3: LE GRAINS + CRAZILICI

detBA

ICED OATMEAL STRAWBERRY

NETWT 559 (1.94 02)
GOOD SOURCE OF CALCIUM"+ LOW CHOLESTEROL FOOD

REAL FRUIT: ALA OMEGA-3* WHOLE GRAINS  CRAZILICIOU:

dotBA

OATMEAL BLUEBERRY

NETWT 55¢ (1.94 0z)
GOOD SOURCE OF CALCIUM'+ LOW CHOLESTEROL FOOD
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dotFI

ICED PEANUT BUTTER DELIGHT r “%

NETWT 509 (1.76 0z)
GOODSOURCEOFFIBER LOWCHOLESTEROLFOOD
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Wraps

HIGH PROTEIN + CALCIUM + GUILT FREE + SUPERLICIOUS =

dotTREA

CREAMY PEANUT BUTTER

NETWT 55g (1.94 02)

IGH PROTEIN + CALCIUM + GUILT FREE + SUPERLICIOU:

detTREAT

TRIPLE CHOCOLATE

NETWT 559 (1.94 0z)
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dotFIT application samples | supplement label
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THOUSANDS
OF CUSTOMERS.
ONE CUSTOMIZED

PLATFORM.

COMPANY
OVERVIEW

BETTER HEALTH, NUTRITION & FITNESS.

dotFIT OFFERS A
COMPLETELY INTEGRATED
PRIVATE LABEL SOLUTION
THAT FEATURES WORLD-
CLASS DELIVERABLES
FOR BUSINESSES AND
CONSUMERS

Other organizations cover a few important health and
fitness topics, but dotFIT is the only online offering
that has it all.

GOIFIT solutions cover the needs of every concevable type of health and fitness.
consumer Whether they re mors Looking to ose afew pounds, busy execiives,

neir provide
the proven essentials they nee o eat beter, lve better and feel better

Based on our Fitness Intelligence Technology the dotFIT
online platform offers

provides il & essential success elements.

Best-in-class delivery systems

dotFIT
the proper tissues atthe right times.

Good manufacturing practices
olFIT supplements and poncers are manufactured n an FOA-regisered

from raw materials to the finished product,

Synergistic formulas
ALotFIT|

el together. You'll never be short of the nutrents you need. nor il you have
toworryabout taking oo much.

dotFIT application samples | company overview
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A training plan that’s perfectly tuned. A nutrition
program that’s tailored to sustain and maintain me.
A line of supplements designed to nurture my best.
And a community of peers in pursuit of perfection.

ch
s, the dotFIT Me Program is an ap
/ing fit unlike any other

dotFIT

me.

POWERED BY dotFIT’

form, a comg
o the finest

g fit unlike any other

dotFIT

me.

POWERED BY dotFIT’

d pel
e dotFIT Me Program
unlike any other.

dotFIT

me.

POWERED BY detfiT’

Workouts on my time. A customized nutrition plan
complete with supplements to keep me living
healthier. A personal coach to guide me through.
It’s fitness that keeps my best days ahead of me.

e better.

ed pers ches C unit
e dotFIT Me Program is an approach t
j fit unlike any other

dotFIT

me.

POWERED BY dotfFiT’




